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ENGLISH VERSION

Instruction :Marks of each question are shown at the right side.

1

Give meaning of Marketing management. Explain its
importance, characteristics and functions.

(a)
(b)
(a)
(b)

(a)
b)

(a)
b)

OR

20

What is marketing ? State characteristics of marketing. 10

Give difference between marketing concept and
sales concept.

Explain the stage of new product development
procedure.
Explain the stages of product life cycle.

OR

Explain the strategies of product mix.
Explain the reasons for failure of New Product.

Discuss the objectives of pricing determination.
Write a note on cost plus pricing.

OR

Explain the affecting factors of pricing determination.

Explain the affecting factors of decision of distribution
channel.

OR

Explain in detail the methods of sales promotion.
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